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Tourism is a booming industry, which has given rise to a huge demand for 
well-translated tourist texts. Tourist text translation plays an increasingly important 
role in further promoting China’s tourism. Yet, English translations of tourist texts in 
China are generally of poor quality. Therefore, it is necessary to look into the causes 
of this deplorable reality and explore better ways of translating Chinese tourist texts 
into English.  
First, the thesis first explores the functions of tourist texts and then compares the 
differences of English and Chinese tourist texts in terms of language and culture. 
Afterwards, it surveys relevant literature available. Next, the thesis introduces the 
basic concepts of Skopostheorie which proposes that the purpose of the translation 
determines the translation methods to be adopted. The author argues that the 
translation of Chinese tourist texts aims at providing information for foreign tourists 
with a view to facilitating their visit in China and attracting more tourists to the 
country so as to promote China's tourism economy and enhance mutual understanding 
between Chinese people and the people from the rest of the world. Under the 
guidance of Skopostheorie and taking account of various translation problems caused 
by linguistic and cultural differences, the author proposes such major translation 
methods as deletion, paraphrase, adaptation, transliteration and addition, amplification, 
and analogy, which are verified to be effective in the translation of tourist texts by 
way of ample exemplification.  
The author suggests that the translator should take into consideration the text 
type of tourist texts, observe the translation Skopos and always have the cultural 
awareness in the process of translation. 
It is concluded that Skopostheorie is applicable to the translation of Chinese 
tourist texts into English, and that this theory is feasible enough to be used as the 















Skopostheorie may serve as a yardstick for quality control on the translation of 
Chinese tourist texts and it is conductive to the quality improvement of the translation 
of Chinese tourist texts into English. 
 















摘  要 






















    文章论证了目的论可作为中文旅游文本翻译的质量标准。在目的论指导下进
行的汉语旅游文本英译，能有效提高我国的旅游文本翻译质量。 
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0.1 Background of This Study 
Owing to such factors as increased global mobility, industrialization and urbanization, 
tourism, which has been developing rapidly, has become one of the world’s biggest 
industries and a major component of the world economy. In China, tourism is one of 
the most important industries within her service sector. It is also among China’s 
earliest industries that have had contact with the outside world ever since China’s 
implementation of the reform and opening up policy, which helps China prosper 
economically.  
The development of tourism, in turn, exerts a great influence on the economy and 
culture of the world. As a principal means of spreading information, persuading 
tourists to travel and influencing their decisions, the tourist text is an important tool in 
the marketing process with which China introduces its commodities, services, Chinese 
culture, etc. into the world. They play a positive role in meeting the material and 
cultural needs of the public and disseminating Chinese culture. Therefore, it is highly 
necessary and important to translate numerous Chinese tourist texts into English and 
to ensure that their English versions are excellent. However, we have to face the fact 
that the quality of the English versions of some Chinese tourist texts is indeed far 
from satisfactory. Due to the poor quality, the English versions fail to provide foreign 
tourists with necessary information, to say nothing of enabling them to enjoy the 
beauty and cultural value of tourist attractions in China. What is worse, they will 
damage the images of tourist attractions in China, and make a bad impression on 
foreigners, who are likely to conclude that the quality of tourist service in China is not 
good at all. Accordingly, it is highly necessary to make an in-depth research on the 
translation of Chinese tourist texts into English so as to improve the quality of English 
versions. In addition, although there are a number of studies of the tourist text 
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